Kiwanis
M AGA Z INE

TELLING THE KIWANIS STORY OCT/NOV 2021

+

THE SEA CHANGE
INSTILL A LOVE
OF NATURE IN KIDS
READY TO LEARN
GETTING KIDS THEIR
NEEDED NUTRIENTS
THE BIG PAYBACK
NFL EXECUTIVE
PAYS IT FORWARD

THE POINT
OF IMPACT

FOR 2021-22 KIWANIS INTERNATIONAL PRESIDENT PETER MANCUSO,
LEADERSHIP IS ALL ABOUT THE CLUB EXPERIENCE.

Introducing the We-Go-Swing ™, the first no-transfer
inclusive swing that can be integrated into the playground
setting, inviting kids of all abilities to get in on the fun
together. We’ve always designed for inclusive play.
Now we’re bringing a whole new way to play for all.

Proud Partner of

Learn more about this revolutionary swing forward
at playlsi.com/we-go-swing
©2021 Landscape Structures, Inc. All rights reserved. U.S. Patent pending.

INSIDE

THE SEA CHANGE • Page 26

Contents
OCTOBER/NOVEMBER 2021 • VOLUME 106, NUMBER 7

Features

Departments

12 THE POINT OF IMPACT
For 2021-22 Kiwanis International
President Peter Mancuso, leadership
is all about the club experience.

4 VOICES
Letter from the Editor; President’s
Message; Executive Perspective

18 KIWANIS LEADERSHIP
2021-22 Kiwanis International officers.
22 STATE OF LEADERSHIP
Three women from Georgia step up
to lead the Kiwanis family this year.
26 THE SEA CHANGE
Our kids’ hardest-earned inheritance is joy in nature. Pass it along.
36 READY TO LEARN
Kiwanis is bringing fresh urgency
to its fight for the development of
healthy young brains.
40 THE BIG PAYBACK
A scholarship from his local Kiwanis
club made college possible. Fifty
years later, he returned the favor.

8 NEWS
eHealth offers Medicare assistance;
New-member fee eliminated;
Kiwanis Warehouse spree contest;
Legacy of Play announcement;
Youth Protection Week begins
October 11; Celebrate Community
adds a joint-service option this year.
44 CLUBS IN ACTION
Spreading harmony; Charting future
paths; Time out; Building bridges
with film.
50 WORKBOOK
Let your photo tell your story.

Mission Statement
The mission of
Kiwanis magazine is to
empower and inspire
Kiwanis members
to make lasting
differences in the lives
of children — and to
share their powerful
work with the world.

Cover photo by Ball & Albanese
Photography

OC TOBER/N O VEM BER 2021 3

VOICES
KIWANIS INTERNATIONAL
KIWANIS MAGAZINE STAFF

From the executive editor

PUBLISHER
CHIEF COMMUNICATIONS
OFFICER
EXECUTIVE EDITOR
MANAGING EDITOR
ART DIRECTOR
ASSISTANT EDITOR
MULTIMEDIA PROJECTS
EDITOR

Stan D. Soderstrom
Ben Hendricks
Kasey Jackson
Tony Knoderer
Andy Austin
Julie Saetre
Curtis Billue

2021–22 KIWANIS INTERNATIONAL OFFICERS

H

ow many times have you
looked closely at nature?
I mean, really close.
Years ago, I stumbled upon a
women’s photography group
called Shutter Sisters. The group
at the time seemed small, made
up of a handful of creative women who not only shot beautiful
photos but whose writing poured
from the page with beauty and
ease. Their storytelling was a
canvas of colorful adventures. I
soaked it all in.
One founding member, Kate
Inglis (“The Sea Change,” page
26), became a role model for
me from afar. She had no idea
she was motivating me and
inspiring me to do more, share
more, experience more. I wore
the same necklace she did — a
small, round silver charm with
a light blue stone — a nod to the
Hawkeye Flash Model of the
Brownie camera. Storytelling
was in my blood too.
I wanted to be a Shutter Sister.
Fast-forward several years: I
got my chance. Shutter Sisters,
founded
and led
by an
amazingly
talented
woman
named
Tracey
Clark, was
going to
4 K I WANI SMAGA ZI NE.O R G

Palm Springs, California. And I
was too.
In Palm Springs, life changed
for me. I was surrounded by
women who weren’t afraid to
take chances, be vulnerable and
spread love and kindness while
inspiring each of us to be present
and see the world in a different
way. And then to share it.
I met Shutter Sisters who
would teach me and open my
eyes to beauty and boldness and
light. We walked in the woods
together on top of Mount Jacinto
that week, and we looked closely
at nature. We touched trees. We
smelled flowers. We bonded and
laughed and lived and loved.
Surrounding yourself with
people who inspire you, who
lead you to be better and do
better, is the most beautiful gift
in the world.
My paternal grandmother had
a little print in her house that I
often repeat to myself: “Don’t
hurry, don’t worry. And don’t
forget to smell the flowers.”
Today and every day, I hope
you slow down and appreciate
the people and places in your life
that make you feel whole. Follow
people who lead you to be better.
Breathe in nature. Surround
yourself in beauty.
And, as always, happy reading.
KASEY JACKSON
EXECUTIVE EDITOR
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President’s message

A

s I begin my term as president, I wish to congratulate
all of our new Kiwanis
leaders as they start their year
of excellence. I also thank all of
our outgoing leaders for their
exemplary service. Our clubs,
communities and especially the
children of the world are better
for your efforts.
Within our strategic plan, I
have set certain presidential
priorities for this year, which I
will discuss from time to time
in these columns. I ask for every
Kiwanian’s help to achieve them,
knowing that only by working
together can we do so.

PETER MANCUSO
KIWANIS INTERNATIONAL PRESIDENT

Our first priority is to improve
the club experience in order to
increase the value every Kiwanian finds in membership, as well
as to attract new members.
In my view, everything of
value in Kiwanis happens at the
club level. The purpose of every
other part of our organization
is to help our clubs offer outstanding fellowship and service
opportunities to their members.
To successfully recruit and retain
members, a club needs to provide
a membership experience that
would make an intelligent person
want to be a member. Unless it
does this, why would its mem-

Executive perspective

H

ealthy children are thriving
children. They’re the children
who enter their school years
ready to learn. With that in mind,
Kiwanis begins 2021-22 with a
new focus on specific causes as
defined by the Kiwanis Children’s Fund: health and nutrition;
education and literacy; and youth
leadership development.
In other words, we get kids
ready to learn — and to lead. And
we have an opportunity for global
impact. (See “Ready to Learn” on
page 36.)
It begins with a need that might
sound familiar: iodine in kids’ diets. In 1994, we launched a multi6 K I WANI SMAGA ZI NE.O R G

bers want to stay? And why
would anyone want to join it?
Kiwanis offers a host of
Achieving Club Excellence tools
(see kiwanis.org/acetools), but
only 30% of clubs use them.
And those clubs often fail to
take action when they identify
changes that should be made.
This must change before we can
address the larger question of
membership
growth,
which will
continue to
be a high
priority for
us this year.

STAN SODERSTROM
KIWANIS INTERNATIONAL EXECUTIVE DIRECTOR

year project to virtually eliminate
iodine deficiency disorders, or
IDD, the world’s leading preventable cause of mental retardation.
We helped increase worldwide
access to iodized table salt from
18% to more than 90%. In many
nations, average IQ in population
groups increased — some by as
much as 13 points.
Iodine is the essential ingredient
in brain development, which is
the launchpad for learning ability.
That includes reading ability.
When a child learns to read, that
child can read to learn — for a
lifetime. It’s a key part of helping
kids live healthy, happy lives.

And that’s what Kiwanis does.
Including our more recent fight
against maternal and neonatal
tetanus, Kiwanis has raised and
leveraged more than US$250
million for both health and brain
development since 1994.
It’s simple: Kids need Kiwanis.
And Kiwanis needs more clubs
and members. Thank you for
serving and recruiting in your
club. Here’s
to a new year
of creating a
world where
healthy kids
learn and
lead.

Get More from Your
Medicare Coverage
See if “All-In-One” Medicare Advantage
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Hospital
Stays
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that covers your prescriptions at the lowest possible cost.

Call eHealth’s Helpline for Kiwanis Members

Call: 855-917-0119 (TTY 711)
Calls are answered 24 hours a day, 7 days a week
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You will speak to a licensed insurance agent
Or visit eHealthMedicare.com/Kiwanis

eHealthMedicare.com is a non-government website operated by eHealthInsurance Services, Inc., a licensed health insurance agency that sells Medicare
products and does business as eHealth. In NY and OK, we do business as eHealthInsurance Agency. eHealthMedicare.com and eHealth are not affiliated
or connected with Medicare or any other government program or agency. eHealth offers plans from a number of insurance companies. This ad solicits
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KIWANIS NEWS

What’s happening
TRENDS, TIPS, FACTS AND FIGURES FROM KIWANIS INTERNATIONAL

New-member fee eliminated
A reminder: The Kiwanis International Board of Trustees set October 1,
2021, as the date for the elimination
of the New-Member Fee. After that
date, anyone who joins a Kiwanis
club will be charged prorated Kiwanis International and district dues and
fees, based on the month they join.
On each subsequent October 1
(the first day of the Kiwanis year), all
members will be assessed the annual
dues-and-fees amount. Learn more
at kiwanis.org/dues.

Kiwanis Warehouse spree contest
From November 1-30, you can enter
to win a US$250 shopping spree
with Kiwanis Warehouse, powered
by Kiwanis International partner DollarDays. Enter for a chance to take
care of your holiday outreach needs,
from school supplies and backpacks
to fleece blankets, winter wear
and more. Go to dollardays.com/
landing/kiwanis_sweepstakes.

eHealth offers Medicare assistance
In the United States, the open enrollment period for Medicare will be October 15 through December 7. As the
period approaches, Kiwanis International’s partnership with eHealth is set
to help Kiwanis members in the U.S.
A licensed health insurance agency,
eHealth uses internet technology and
consumer advocacy to help people
find Medicare insurance coverage
8 KI WA NI SMAGA ZI NE.O R G

that works for their needs. With
personalized assistance, the company
helps users research, compare and
enroll in Medicare plans that cover
the costs of doctors and prescription
drugs. Potential options include plans
that bundle Medicare benefits.
For more information, go to
ehealthmedicare.com/kiwanis.
Or call toll-free at 1-855-917-0119.

Legacy of Play announcement
The winner of the 2021 Legacy of
Play contest, sponsored by Kiwanis
partner Landscape Structures Inc.
(LSI), will be announced on Facebook
October 13. The winning club will
receive US$25,000 in playground
equipment from LSI.
In early 2022, Kiwanis and LSI
will launch another contest for a
Kiwanis club to receive an Aquatix®
AquaSmart™ Package splash pad,
valued at up to US$50,000.

Youth Protection Week begins October 11

Key dates
October
Kiwanis year begins [1]
Kiwanis Youth Programs Board
meeting, Indianapolis, Indiana,
USA [2]
Celebrate Community [10-16]
Kiwanis One Day [23]
Governors-elect Education
Conference, Indianapolis [20-24]
November
Kiwanis International Office in
Ghent, Belgium, closed [1]
Key Club Week [1-5]
Kiwanis Children’s Fund Board
meeting, Indianapolis [10-13]
Kiwanis International Office in
Ghent closed [11-12]
Kiwanis International Office in
Indianapolis closed [25-26]

Every year, Kiwanis International
dedicates a week to educate members
about youth protection. This year, Youth
Protection Week is October 11-15.
During Youth Protection Week,
Kiwanis International will host
webinars for members, officers and
volunteers. Each session is designed
to educate participants about the

Kiwanis clubs to fulfill the requirement to educate members annually
on Kiwanis Youth Protection Policies
and Procedures. In addition, any club
members serving as advisors to a
Kiwanis Service Leadership Program
club can use the week to complete
new or refreshed training modules
from Kiwanis partner Praesidium.

importance of youth protection and
to assist in training.
The week is also a perfect time for

To register for webinars and get
links to important resources, go to
kiwanis.org/youthprotectionweek.

4,600
The number of kids Kiwanis is reaching thanks to five grants awarded this summer by the Kiwanis Children’s Fund. As always, the grants are made possible by
members’ and clubs’ gifts to the Children’s Fund.
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KIWANIS NEWS - CELEBRATE COMMUNITY

Celebrate Community adds a joint-service option this month
Every year, Kiwanis clubs around the
world work together on Kiwanis One
Day — the fourth Saturday of October — to improve their communities
while demonstrating the Kiwanis
family’s international strength.
Clubs will have an additional option this year: Celebrate Community.
During the week of October 10-16, Kiwanians can join members of Rotary
International, Optimist International
and Lions International to work on a
project together.
“Kiwanis clubs can reach out to
local Rotary, Lions or Optimist clubs
and determine if there’s a project
they can all work on to make an
impact on their community,” said Stan
Soderstrom, executive director of Kiwanis International. “We believe this
10 KI WA NI SMAGA ZI NE.O R G

joint effort is a great way to showcase
service and give community members an idea of how our clubs help
the community.”
Soderstrom envisions an annual
project in which all the clubs can
collaborate — and get their youth
clubs involved.
“This year we’re keeping things
simple,” he said. “We’ve identified
a menu of recommended projects
that clubs likely may already be
completing.”
Suggested service areas include:
•

Environmental improvements,
such as community cleanup (local
parks, schools, trails, roads/highways, downtown, etc.) and tree
planting in parks, schools or areas
identified by the community.

•

Food insecurity/hunger, including collection and donation
of nonperishable food for local
pantries, packaging meals for
donation (e.g., Meals from the
Heartland, food baskets, etc.) and
planting and/or harvesting a community garden.

•

Health and wellness, including
support for local hospitals, Ronald
McDonald House, etc., and organizing or participating in walks
or runs for health causes such as
cancer, autism and others.

•

Literacy and education, such as a
book drive or reading to children.

Clubs that have already planned
One Day projects should proceed
with them, Soderstrom said.
“If there’s time, a joint project the
week before would be great,” he
added. “If that doesn’t work, clubs can
start planning for next year. We imagine having our volunteers working
together in their club shirts or vests
as we celebrate community through
service, now and in the future.”
For more information, check out
kiwanis.org/celebratecommunity.

GO GREEN
IN ANY
COLOR.
At the Kiwanis Family Store, you’ll
find T-shirts made from recycled
materials and manufactured with
less water usage. And don’t forget
our machine-washable, reusable
tote bags. Get products perfect
for club events — and good for
Mother Earth.

kiwanis.org/store

Karen and Peter Mancuso
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THE POINT
OF IMPACT

FOR 2021-22 KIWANIS INTERNATIONAL PRESIDENT PETER MANCUSO, LEADERSHIP IS ALL ABOUT THE
CLUB EXPERIENCE. Story by Tony Knoderer • Photo by Ball & Albanese Photography

L

ike most incoming presidents,
Peter Mancuso has a vision
for his term as president of
Kiwanis International. He also has
the focus — right down to a list of
five priorities — that you might
expect from a former assistant district attorney of Nassau County in
Long Island, New York.
But when Mancuso tells you
that his overarching concern as
president is for the well-being
of local clubs, it’s more than just
rhetoric or an item on a list.
Mancuso himself joined the
Kiwanis Club of East Meadow,
New York, in 1987 after politely
declining a few invitations from
Steve Eisman, a friend and club
member. He was ultimately
persuaded by Eisman’s insistence
that he’d meet good people and
do fun things. And it didn’t hurt
that Mancuso was then leaving
the public sector for private

practice, which made the club’s
networking potential appealing.
But Eisman was right: It was the
work and the people that Mancuso immediately found rewarding.
“We had a great time,” he says
now. “A lot of the members were
quipsters, and the meetings were
a great social experience.”
But then it all became something deeper.
Seeing Kiwanis differently
For the East Meadow club, one annual project was an athletic event
for adults with disabilities. In fact,
it was also a family affair: Club
members commonly took their
kids to help out during the event.
One year, Mancuso’s daughter,
Cathy, brought along a friend.
Mancuso noticed that the friend
seemed awkward around the
event’s participants — particularly compared to Cathy.

“Cathy was perfectly comfortable around adults with disabilities,” Mancuso says. “That’s
when I realized Kiwanis wasn’t
just good for the community, but
good for my family. I just saw
Kiwanis differently after that. I
internalized the mission and what
Kiwanis stands for.”
That experience also gave Mancuso an insight into what makes
a happy Kiwanian. “I found what
I’ve found to be true of most
people in Kiwanis,” he says. “The
reasons they join are often different from the reasons they stay.”
Mancuso’s own progress as a
Kiwanian — from a busy professional who needed multiple
invitations to a dedicated club
member and Kiwanis leader —
has bolstered his belief that there’s
no single “acceptable” reason for
someone to join.
“Networking is not a bad
OC TOBER/N O VEM BER 2021 13

to hold a position that can help
more people, to have a wider
impact, you want to become more
involved,” he says. “And to the
extent that you find satisfaction in
each thing you do, you find you
want to go to the next step — and
the next step.”

word,” Mancuso says. “Depending on what one does for a living,
networking can even be a part of
the value of joining.”
For Mancuso, the best clubs
transform new members into
loyal members by immersing
them in the joys of service and
fellowship — regardless of how or
why they joined. In fact, if you ask
him to compare his experience as
a Kiwanis leader to being part of
the “rank and file,” he is quick to
dismiss the distinction.
“I’m still a rank-and-file member,” he says. “I deeply believe
that every good thing that happens, it happens at the club level.
That’s what made me fall in love
with Kiwanis. Other leadership
levels are all in support of that.”
Is this what it’s like?
Mancuso’s initial encounter with
being a Kiwanis leader made
him wonder what he’d gotten
himself into. As he entered the
room before his first meeting as
the East Meadow club president
in 1992, he found an interesting
sight — and sound.
14 KI WA NI SMAGA ZI NE.O R G

About 10 minutes before the
start time, two members were
arguing about the club’s recent
golf event: A foursome of players
hadn’t shown up, and the member in charge of the event was
“discussing” their absence with
the member who had been expected to bring them.
Mancuso convinced them to take
the debate outside, but it left him
with an inauspicious beginning.
“When I stepped to the podium
to start the meeting a few minutes later,” he says, “I thought, ‘Is
this what running a club is going
to be like?’”
Fortunately, it wasn’t — and by
the end of that Kiwanis year, he
felt inspired to think about other
leadership positions. The rest is
history: Mancuso has since served
as lieutenant governor, and then
governor, for the New York
District; president of the Kiwanis
Children’s Fund (then known as
the Kiwanis International Foundation); a Kiwanis International
trustee; and on numerous committees for Kiwanis International.
“When you see the opportunity

Career and service
As president, Mancuso finds himself at a very big step indeed. And
he’s taking it with the seriousness
the position requires. At the end
of 2020, he even retired from his
job to prepare.
“I put my professional work
down on December 31, celebrated
my birthday on January 1 and
I’ve done Kiwanis full-time since
January 2,” Mancuso says.
But the lessons and influence
of his career didn’t end when the
career itself did. As an assistant
district attorney, Mancuso spent a
significant amount of time in the
Public Corruption Bureau, where
he supervised investigators and
tried or settled cases regarding
financial crimes.
“In the DA’s office, there was a
state of mind of public service,”
he says. “It was always in my
mind that you are there to make
other people’s lives better. I often
thought, ‘I’d do what I do for
free,’” he says.
Then he chuckles. “But it was
better not to let them know that.”
After eight years, Mancuso went
into private practice — that point
at which he started to see the appeal of Kiwanis membership. He
would eventually go back to the

COVER STORY

district attorney’s office, but by
then he also considered himself a
Kiwanis member for life.
“I didn’t realize how much I’d
missed doing things for others,”
he says.
Peter’s priorities
The presidency of Kiwanis International is a fitting continuation
of Mancuso’s history of leadership. Among other things, he’s
a past president of the Nassau
County, New York, Bar Association; past president of the East
Meadow, New York, Chamber of
Commerce; and a past dean of the
Nassau Academy of Law.
And after a career in law, he
has some stories. One has even
proved movie-worthy: “Bad
Education,” a recent film starring
Hugh Jackman and Allison Janney, was based on a real-life misuse of funds in a New York school
district. Mancuso, who supervised

the prosecution, doesn’t seem
terribly bothered by the movie’s
invention of a high school student
who exposes the corruption while
investigating for the school newspaper. He’s happy with the case’s
real-world impact: New York state
law was changed so that school
systems have an internal auditor.
For Mancuso, impact is the
point. He notes that by the time
his terms as president and immediate past president end, he
will have been on one Kiwanis
board or committee for 14 of the
previous 16 years. And in every
leadership position, he says, he
has learned something.
One lesson is to give people
what they need, but not more
than they can use.
“Some of our leaders, at every
level, are what I call ‘Kiwanis
junkies’ — you can’t give them
enough,” Mancuso says. “I do not
believe most people are like that.

So I’ve tried to simplify (my priorities) to something that someone
can reasonably focus on while
living a life.”
To that end, he has honed his
focus to a list of five priorities.
During the Kiwanis Education
and Leadership Conference
in June, he even noted that he
can “sum them up in 20 words:
Improve the club experience.
Increase our membership. Expand
our Service Leadership Programs.
Develop our future leaders. Support the Children’s Fund.”
An eye on the future
Each of those priorities is designed to be carried beyond this
Kiwanis year — just as each one
builds on current strengths and
opportunities. But for Mancuso,
the initiatives that enhance clubs’
relevance to young people are
especially crucial.
“We should position ourselves

OC TOBER/N O VEM BER 2021 15
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“I’m always mindful of the fact that the
action in Kiwanis comes at the club level.
The purpose of all these leadership
positions is to enable the club to be
more effective at delivering what it
promises to its members.”
to be the world’s leading organization providing leadership-development opportunities to
children and young adults,” he
says. “That’s where we have the
greatest strength, that’s where
we have the biggest head start —
that’s where the opening is for us
to achieve more.”
Along with the Global Leadership Certificate program for Key
Club and Circle K International
— which Mancuso praises for
its benefit to members beyond
elected leaders — he sees the
Diversity, Equity and Inclusion
Committee as an important development begun under Immediate
Past President Art Riley.
“Diversity, equity and inclusion
need to become — we should
want them to become — a major
component of the Kiwanis experience,” Mancuso says. “Clearly,
society is moving toward greater
diversity, and any organization
that fails to do the same is going
to have a difficult time surviving.”
But it’s not just a matter of race,
religion and other much-discussed perspectives. Sometimes,
he says, young adulthood just
isn’t the right time to join a
Kiwanis club — even for recent
alumni of Key Club and CKI.
The key is to create a welcoming
16 KI WA NI SMAGA ZI NE.O R G

environment, so they’ll join when
they’re ready.
“Part of leaving them with the
impression of a welcoming environment is to be faithful sponsors
when they’re in these organizations,” Mancuso says. “A Key Club
member who never sees a member
of the sponsoring Kiwanis club is
far less likely to have a warm spot
in their heart 15 years later, when
they’re ready to get involved in
community service, than someone
who felt they were nurtured.”
The purpose of leadership
As so often, Mancuso’s own
family has shown him how such

long-term influence works. His
wife, Karen, has been a member
of the East Meadow club since
1996. And Cathy — the daughter
who revealed to him how much
Kiwanis had come to mean —
eventually became a two-term
Key Club president.
Now Mancuso’s brother, Jim,
is the incoming governor of the
New York District. Mancuso
smiles when discussing Jim, who
joined Kiwanis as a way of being
supportive when Peter was running for that district’s governorship nearly 20 years ago.
“He finally ’fessed up to me: All
the years I was spending all this
time with Kiwanis, he and the other members of my family thought
I was crazy,” Mancuso says. “And
then he became crazy.”
It hasn’t escaped Mancuso’s
notice that it all began with the
club experience.
“I’m always mindful of the fact

that the action in Kiwanis comes
at the club level,” he says. “The
purpose of all these leadership
positions is to enable the club to
be more effective at delivering
what it promises to its members.”
The test of leadership, he adds,
is what you learn and how you
use it.
“Sometimes you’re confirmed in
what you believe, and other times
you get one of those wait-a-minute
moments — when you realize that
you’d better take a second look. I

mean, wisdom is the accumulation
of experience. And you do acquire

wisdom if you’re open to the lessons that are available to you.” K

PETER MANCUSO’S FIVE PRIORITIES

T

he following is an excerpt from Peter Mancuso’s address
to the 2021 Education and Leadership Conference in Salt
Lake City, Utah:
Our first priority is to improve the club experience in order to increase the value every Kiwanian finds in membership,
as well as to attract new members. Let’s start out by recognizing that everything of value in Kiwanis happens at the club
level, and that the purpose of every other part of our organization is to help our clubs offer outstanding fellowship and
service opportunities to their members. In order to succeed
in recruiting and retaining members, a club needs to provide
a membership experience that would make a prospective
member want to join it. More at kiwanis.org/acetools.
Our second priority is to increase membership through
club growth, retention and new club openings. A growing
membership means more service — in particular, hands-on
service. A growing membership means greater fellowship.
A growing membership solves financial problems at every
level of our organization. A growing membership means
more outstanding leaders who are willing to serve. And all
of these things will be even more important as we recover
from the effects of the pandemic. For club opening and club
membership, respectively, go to kiwanis.org/clubopening and
kiwanis.org/clubstrengthening.

Our third priority is to expand Kiwanis Youth Programs
to positively impact more young people around the world and
to develop tomorrow’s leaders. It’s my hope that in the future
our predominant form of service will be developing tomorrow’s leaders through our Service Leadership Programs. And
it is very important for our clubs to appoint Kiwanis advisors
who are fully faithful to the duties of sponsorship. Our SLPs are
what make us unique. They are what we know how to do the
best. They represent hands-on service, not just raising money
to give to others who actually render the service. They offer
our greatest opportunity to make the world a better place.
Our SLPs are the jewels in the crown of Kiwanis, and they
continue to grow. More at kiwanis.org/advisor.
Our fourth priority is to offer educational and training
opportunities to better prepare our own current and future
leaders for success. One of the recurring themes in high-performing clubs is that they have great leaders at the top. As
such, leadership education is vital to the future of Kiwanis
service. More at kiwanis.org/training.
Our fifth priority is to support the Kiwanis Children’s
Fund, which is staffed by experts anxious to help clubs with
fundraising strategies, foundation management and grant
seeking. In the U.S. and Canada, call 1-800-KIWANIS, ext. 254.
Worldwide, call +1-317-217-6254.
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Kiwanis International — 2021–22 Officers
President
Peter J. Mancuso
North Bellmore, New York, USA
President-elect
Bert West
Divide, Colorado, USA
Immediate Past President
Arthur N. “Art” Riley
Westminster, Maryland, USA
Vice President
Katrina J. Baranko
Albany, Georgia, USA
Executive Director
Stan D. Soderstrom
Indianapolis, Indiana, USA

Kiwanis International — 2021–22 Trustees
Wilfredo G. “Willy” Aguilar, Koronadal City, South Cotabato,
Philippines
Gunnsteinn Björnsson, Sauðárkrókur, Iceland
Gary “Coop” Cooper, Fayetteville, North Carolina, USA
Kip Crain, Wooster, Ohio, USA
Chuck Fletcher, Frankfort, Kentucky, USA
Michel Fongue, Nouméa, South Province, New Caledonia
Buheita “Fuji” Fujiwara, Kita-ku, Tokyo, Japan
Gary S. Graham, Baton Rouge, Louisiana, USA
David W. “Dave” Hurrelbrink, Kansas City, Kansas, USA
Linda Lawther, Ypsilanti, Michigan, USA
Daniel M. “Dan” Leikvold, Lead, South Dakota, USA
Hope Markes, Hanover, Jamaica
Michael Mulhaul, Interlaken, New Jersey, USA
Éliane Ott-Scheffer, Ohnenheim, France
Cathy Szymanski, Erie, Pennsylvania, USA

Kiwanis Regional & Family Leaders — 2021–22
Kiwanis International-European Federation President
Josef-Peter “Sepp” Schachermayr, Vienna, Austria
Kiwanis Asia-Pacific Chair
Clinton Green, Napier, New Zealand
Circle K International President
Kyle Lank, Rutgers University, New Jersey District, USA
Key Club International President
Salma Eldeeb, Spruce Creek High School, Florida District,
USA
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Kiwanis Children’s Fund — 2021–22 Officers
President
Robert M. “Bob” Garretson
Fort Collins, Colorado, USA
President-elect
Filip Delanote
Alveringem, Belgium
Immediate Past President
Norman A. “Norm” Velnes
Winnipeg, Manitoba, Canada
Treasurer
Amy Zimmerman
Cincinnati, Ohio, USA
Executive Director
Stan D. Soderstrom
Indianapolis, Indiana, USA
Chief Philanthropy Officer
Pam Norman
Zionsville, Indiana, USA

Kiwanis Children’s Fund — 2021–22 Trustees
Katrina J. Baranko, Albany, Georgia, USA
Matthew Cantrall, Lakeland, Florida, USA
Juanita F. Edwards, Cherry Log, Georgia, USA
Mark G. Esposito, Sicklerville, New Jersey, USA
Lenora J. Hanna, Ashland, Nebraska, USA
Robert S. Maxell, Topeka, Kansas, USA
Arthur N. “Art” Riley, Westminster, Maryland, USA
Armand B. St. Raymond, Birmingham, Alabama, USA
Elizabeth M. Tezza, Sullivan’s Island, South Carolina, USA
John Tyner II, Rockville, Maryland, USA
Francesco Valenti, Lentini, Italy
Yang Chien-Kung “C.K.”, Hsinchu City, Taiwan

OC TOBER/N O VEM BER 2021 19

KIWANIS LEADERSHIP

Kiwanis International — 2021–22 Kiwanis Youth Programs Board
Chair
George E.H. Cadman, Q.C., Vancouver, British Columbia,
Canada
Vice-Chair
Donna T. Parton, Lake Worth, Florida, USA
Immediate Past Chair
Paul G. Palazzolo, Springfield, Illinois, USA
Directors
Katrina J. Baranko, Albany, Georgia, USA
Karin Church, Scottsdale, Arizona, USA
Gary “Coop” Cooper, Fayetteville, North Carolina, USA

Chuck Fletcher, Frankfort, Kentucky, USA
Gary S. Graham, Baton Rouge, Louisiana, USA
Alexis Langerak, Ammon, Idaho, USA

Daniel M. “Dan” Leikvold, Lead, South Dakota, USA
Arthur N. “Art” Riley, Westminster, Maryland, USA
Michelle Study-Campbell, Designated director of Kiwanis
Youth Programs, Indianapolis, Indiana, USA
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Past Kiwanis International Presidents
Gene R. Overholt, Plymouth, Michigan, USA, 1988-89
Wil Blechman, Miami, Florida, USA, 1990-91
William L. “Bill” Lieber, Macon, Georgia, USA, 1992-93
Ian Perdriau, Melbourne, Australia, 1994-95

Eyjólfur “Eddie” Sigurðsson, Garðabæ, Iceland, 1995-96
Gerald P. “Jerry” Christiano, Tampa, Florida, USA, 1996-97
Glen M. Bagnell, Dartmouth, Nova Scotia, Canada, 1998-99
Nettles Brown, Natchitoches, Louisiana, USA, 1999-00

Alex A. “Bo” Shafer, Knoxville, Tennessee, USA, 2000-01
Brian G. Cunat, McHenry, Illinois, USA, 2001-02
Juan F. “Ito” Torres Jr., New Manila, Philippines, 2002-03
Robert L. “Bob” Moore, Venice, Florida, USA, 2003-04

Case Van Kleef, Bonita Springs, Florida, USA, 2004-05
Stephen K. “Steve” Siemens, Des Moines, Iowa, USA, 2005-06
Nelson Tucker, Franklin, Tennessee, USA, 2006-07
David A. “Dave” Curry, Butte, Montana, USA, 2007-08

Donald R. “Don” Canaday, Fishers, Indiana, USA, 2008-09
Paul G. Palazzolo, Springfield, Illinois, USA, 2009-10
Sylvester “Syl” Neal, Auburn, Washington, USA, 2010-11
Alan Penn, Medina, Ohio, USA, 2011-12

Thomas E. “Tom” DeJulio, Bronxville, New York, USA, 2012-13
Gunter Gasser, Spittal an der Drau, Austria, 2013-14
Susan A. “Sue” Petrisin, Lansing, Michigan, USA, 2015-16
Jane M. Erickson, Bellevue, Nebraska, USA, 2016-17

James M. “Jim” Rochford, Peoria, Illinois, USA, 2017-18
Daniel Vigneron, Howald, Luxembourg, 2019-20
Arthur N. “Art” Riley, Westminster, Maryland, USA, 2020-21

OC TOBER/N O VEM BER 2021 21

22 KI WA NI SMAGA ZI NE.O R G

KIWANIS LEADERSHIP

State of leadership
THREE WOMEN FROM GEORGIA STEP UP TO LEAD THE KIWANIS FAMILY
THIS YEAR. Story by Vicki Hermansen

G

eorgia became a state in 1788,
making it the fourth in the United
States. Its state flower is the Cherokee rose, and the state bird is the
brown thrasher. The state was named
after King George II, who approved
the colony’s charter in 1732. Its
nickname is the Peach State — even
though it actually ranks third in production of peaches in the U.S., behind
California and South Carolina.
But it isn’t only peaches that are
grown in Georgia. Lately it’s become
apparent that the state also grows
Kiwanis leaders.
Georgia has the distinction of
being home to three Kiwanis family
vice presidents for the 2021-22 year:

Katrina J. Baranko, who will serve
a one-year term as vice president
of Kiwanis International beginning
October 1; Leah Reiser, a student at
Georgia Southern University, serving
as vice president of Circle K International; and Melanie Kim, a student at
Lambert High School, serving as vice
president of Key Club International.
Reiser’s term began in June and Kim’s
began in July. Both will serve one year.
“I am so proud of the Georgia
District’s strong youth leadership
programs, and I am honored to be
serving with these two outstanding
student leaders,” says Baranko. “Our
future is definitely in good hands.”
This is the first time in Kiwanis his-
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Women’s Club Family of the Year,
Georgia Business Teacher of the
Year and Future Business Leaders
of America Advisor of the Year.
She is the owner of Merle Norman Cosmetics and Gifts in Albany, Georgia. She holds a bachelor’s degree in education from
the University of Georgia and a
master’s degree in education from
Georgia State University.

tory that all three vice presidential
offices have been held by women.
“It’s certainly a sign of the
strength of the Kiwanis family
of clubs and programs in Georgia to have three vice presidents
from that district,” says Stan
Soderstrom, executive director
of Kiwanis International. “We’re
proud of all our Kiwanis family
members, from the adult members of clubs to those in our
youth programs. This is a wonderful reflection on the importance of service leadership at all
age levels.”
The Georgia District of Kiwanis
is home to 150 Kiwanis clubs, 177
Key Clubs and 14 CKI clubs.
Here’s a closer look at each of
the vice presidents.
Katrina Baranko
Baranko is from Albany, Georgia, and has served as a Kiwanis
International trustee for the past
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three years. She is only the third
woman to be elected vice president and will serve as Kiwanis
International president in 2023-24.
She’s a member of the Kiwanis
Club of Albany and has been
active in Kiwanis for 27 years.
Baranko has also served on the
boards of directors of the Albany
Area Chamber of Commerce,
Liberty House, March of Dimes
and the Albany Technical College
Foundation. She’s a past chair of
Lee County Heart Association
and past president of both the Lee
County Association of Educators
and Women in Network. She is
past district director of the Georgia Association of Educators. She was
a finalist for
Small Business of the
Year and was
named Junior
Katrina Baranko

Leah Reiser
Reiser, from Warner Robbins, is
an elementary education major
at Georgia Southern University,
where she has
been active in
Circle K International for
five years. She
was elected
vice president
during the
Leah Reiser
CKI Education and Leadership Conference,
which was held in Salt Lake City,
Utah, and online.
“This definitely is an honor,”
says Reiser, who got involved
with Kiwanis when she joined
Key Club as a freshman in high
school.
She credits Key Club and CKI
with her development into the
leader she has become, noting that
when she began, she had difficulty speaking in front of groups.
“It’s a very big deal,” Reiser
says of the Georgia District being
represented by three female vice
presidents. “I’ve never been
here when we had a female vice
president.”

KIWANIS LEADERSHIP

Reiser was a member of Walnut
Grove High School Key Club for
four years and served as club
secretary for one year. She’s a
Key Club advisor for the Georgia
District.
Her hobbies include writing,
playing the piano, baking, reading
and volunteering. Her favorite
CKI service project is working
with therapy dogs.
She hopes to be a kindergarten
or second-grade teacher when she
finishes college.

our members have to change the
world. For this new year, I will do
my best as Key Club International
vice president to serve and represent our beloved organization.”
Kim has been involved with
the Kiwanis family for five years,
initially joining Builders Club in the
seventh grade.

She joined
Key Club
when she
entered high
school and
eventually
served as chair
Melanie Kim
of the Georgia District’s Contests and Policies
Committee.
Kim has also served as district
lieutenant governor and as a Key
Club International trustee (2020-21).
Kim has also been honored as a district outstanding committee chair.
In addition, she has worked with
Key Clubs in the Jamaica, Utah-Idaho and Kansas districts and served
on a Global Relations Committee to
expand the reach of Key Club.
Outside of Key Club she is
involved in STEM, working in
synthetic biology to engineer organisms with different preferred
traits and characteristics.
Kim’s hobbies include baking,
crocheting and painting. K

Melanie Kim
Kim is a senior at Lambert High
School in Suwanee. She will graduate in 2022.
“Key Club is a forever-growing
organization that has continuously offered student leaders
opportunities like no other,” she
says. “After joining this organization three years ago, I am still
surprised by the immense power
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The sea change
OUR KIDS’ HARDEST-EARNED INHERITANCE IS JOY IN NATURE.
PASS IT ALONG. Story and photos by Kate Inglis

L

eonard Sponagle drowned
in the Bay of Fundy on
August 21, 1843. His young
son James, the sole survivor, spent four days lashed to
the ship’s rigging before he was
found.
It’s one story of many in my
family line. A boy spent four days
alone, tied to a mast and starving,
having seen his father — my

great-great-great-great grandfather — and his crew swept overboard. What went through his
head? God, I imagine. His family.
Agony. There was no radar, radio
beacons or Coast Guard. His tiny
body was a needle in the haystack
of the merciless North Atlantic
Ocean. That he was rescued and
went on to become a master mariner in his own right is a miracle.
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Photo: Swell Time Board Co., Lunenburg County, Nova Scotia

O

ne hundred and seventy
eight Augusts later, a surfing
coach emailed a photo from
the GoPro strapped to the
end of my son’s board. The moment he first stood up on a wave,
I thought I’d see an expression
of shock or exertion or fear, eyes
squinting against the salt spray.
But he was serene.
We are Leonard’s descendants. I
am cheering on Cherry Hill Beach,
in sands he would have known
blindfolded. Up! Up! Go, Ben!
Captain James Sponagle (the
son of Leonard’s James) commanded the barque Tecumseh
and was drowned when that ship
was lost in the English Channel in
1868. He was 23 years old. In November 1878, 18 year-old Edward
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Sponagle was thrown from a topmast and was never seen again.
Others lost at sea on the genealogical chart: William Sponagle
in June 1840. Frederick Collins in
1911. Earle Whitford Croft in 1922.
Brothers Whitford and Walter
Sponagle in 1889. Harold Whitford Sponagle in 1942. On his 20th
birthday in 1845, George Sponagle
drowned just off LaHave, within
sight of home.
How could the Sponagle women look at the horizon from their
seaside homes and see anything
but the boys and men they loved
still out there, drifting? The ocean
was inevitable but perilous.
That is what they would see: the
irreconcilable, sobering echo of all
wild places.
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“To us, wild places are
a playground. Many of us
build our lives around
ensuring our spot in a
wild place, yearning
to raise children with
rosy cheeks and tough
summer feet, or to bring
kids there who would
otherwise miss out.”
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T

oday, my sons sail boats
unchanged in their essentials
since the days of the mariners
who made me. Mainsail, jib,
backstay, boom, helm and keel. But
something else has changed.
It’s a sea change, you could say,
for all of us. In 2021, we see our
mountains, forests and oceans with
delighted appreciation. To us, wild
places are a playground. Many of
us build our lives around ensuring
our spot in a wild place, yearning
to raise children with rosy cheeks
and tough summer feet, or to bring
kids there who would otherwise
miss out. In the wild we breathe
deep and feel more alive.
With the weather reports,
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telephones and ambulances of
modern life, we felt safe enough
to deem recreation essential. But
since then, we’ve plugged in.
We’ve grown lethargic, Roombas
cleaning the floor as we Netflix.
As cities engulfed small towns
and villages, wild places shrank
for some, becoming an abstraction. The lull between nature is
perilous and nature is relaxing
made us weaker than our forebearers. We have heart surgeons,
sure, but do we have the fortitude
of our ancestors? Are we passing
it on to our kids?
The good fortune and relative
ease of modern life — for everyone, not only the rich — has con-
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spired to make us Inside People.
But the human body, heart and
spirit need an Outside Life.
No matter where or how we live,
nature is reserved for no one. Children see it even when we don’t.
They stop to show us a dandelion
between the cracks. The moment
their feet hit the grass of city parks
or the clatter of a boardwalk,
they run. To a child, a riverbank
is a wonderland greater than any
manmade thing. As of course it is.
Nature is where we came from.
Not long ago, we were afraid.
We were right to be. We were
humbled over and over again by
loss and white-knuckled survival.
Today, it’s not so much that we
need to help our kids understand
nature. It’s that we need to follow
them. Drive the car, take the bus.
Just get them there. Then see what
they see; do what they do.
We — the collective “we” —
earned our inheritance of joy in
nature one Leonard and James
Sponagle at a time. Pass it on.
Make that inheritance central to
the lives of the children in your
care. Join in on the hunt for hermit crabs. Bring a bucket. K
Kate Inglis is an award-winning author
who writes books about pirates and
giants as well as grief, magic and all the
stars. And frogs in a teeny-tiny folk band.
Whether for kids or
adults, her novels
and poetry are
infused with the salt,
woodsmoke and
fresh air of the North
Atlantic coast.
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READY
TO LEARN
KIWANIS IS BRINGING FRESH URGENCY TO ITS FIGHT
FOR THE DEVELOPMENT OF HEALTHY YOUNG BRAINS.

STORY BY TONY KNODERER
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S

ince 1994, Kiwanis International has been fighting
iodine deficiency disorders
(IDD), the world’s leading cause
of preventable intellectual disabilities. A lot has happened in all
those years — including the raising and leveraging of more than
US$105 million by the Kiwanis
family in a campaign that lasted
until 2005.
Since then, there’s been another
advance: an understanding of the
role that iodine and salt iodization
fulfill in cognitive development.
That knowledge has inspired a
new urgency in Kiwanis’ efforts
to give kids access to the nutrients
they need for healthy brains. For
instance, recent research has led the
organization to focus on food fortification — particularly in women
of reproductive age and babies and
children up to age 5.

Those first five years are especially crucial: That’s when 90% of
brain growth is completed.
Three Kiwanis causes
Health and nutrition is one of
three causes that Kiwanis International and the Kiwanis Children’s
Fund have recently identified for
the organization. The other causes
are education and literacy and
youth leadership development.
All together, they create a continuum of impact on children’s lives.
In other words, the three causes
are the ways that Kiwanis and
the Children’s Fund — through
advocacy, fundraising and
grant-making — will help ensure
that children are ready to learn
and ultimately ready to lead.
“It’s about brain development,
so kids are ready to learn when
they go to school,” says Kiwanis

Photo ©UNICEF/Ralaivita
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International Executive Director
Stan Soderstrom.
A founding member of the
Iodine Global Network, Kiwanis
will work closely on food fortification with other IGN members —
as it did during the IDD campaign
of 1994-2005.
“(The IDD campaign) was one
of the most successful public-health interventions in the past
two or three
decades,”
says Werner
Schultink,
executive
director of the
IGN. “About
750 million
Werner Schultink
people who
historically would have had the
markers of iodine deficiency, such
as goiter and cretinism, don’t
have it because of that work.”
But salt is not iodized in all
countries. And iodine nutrition
has declined in some, as knowledge slips and complacency sets
in — weakening factors like regulation and quality control.
“Sometimes people will talk
about iodine-deficiency ‘eradication,’ but that’s a misnomer,” says
Jonathan Gorstein, senior program officer in nutrition for the
Bill & Melinda Gates Foundation
and former
executive
director of the
IGN. “You
can rid the
world of a
virus with a
Jonathan Gorstein
vaccine, but
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with iodine deficiency the only
way is through salt iodization in
the foods we eat. And this needs
to be sustained over time or
there’s a risk of program slippage
and declines.”
Combining expertise
The IGN is a nongovernment organization, or NGO, that resulted
from the 2012 merger of two other
NGOs: The International Council
for Control of Iodine Deficiency
Disorders (ICCIDD) and The Network for Sustained Elimination of
Iodine Deficiency.
The newly merged organization,
initially called the ICCIDD Global
Network, was renamed the Iodine
Global Network two years later.
“After UNICEF saw such impact
(from the IDD campaign), it was
thought important that at least one
organization keep an eye on the
situation,” Schultink says. “So, the
two NGOs merged into the IGN,
which would act as a watchdog
and a repository of knowledge. So
far, it’s working well.”
The reason, says IGN Board
Chairman Michael Zimmerman,
is the combination of expertise.
The merger allowed a range of
people, from endocrinologists and
public-health scientists to program workers and others, to join
forces — and resources.
“All the major actors in the
iodine field are now nicely
aligned and integrated in the
IGN,” says Zimmerman, who is
also a professor and head of the
Human Nutrition Laboratory at
the Swiss Institute of Technology

in Zurich.
“It’s not as
fragmented
as it used to
be. Everyone
looks to the
IGN as the
Michael Zimmerman
organization
to achieve our final goals.”
A key connection
The research itself has generated
further optimism. Improved data
collection has allowed a move beyond measuring access to household salt (a key goal of Kiwanis’
IDD fundraising campaign) to the
more specific measuring of iodine
consumption in kids. And the connection between small children’s
iodine intake and their cognitive
development has become clearer.
A couple of findings: The addition of adequate iodine has provided an average increase of three
to five IQ points in school-aged
kids — and adequate iodine intake
during pregnancy and infancy can
increase IQ by eight to 10 points.
All of this has tremendous implications for kids’ development
— from their readiness for their
school years to their academic
potential once they’ve started.
“Education depends on good
buildings, good books and good
teachers,” Zimmerman says. “But
it also requires basic nutritional
building blocks — and Kiwanis can
contribute to this building block.”
Soderstrom also notes the fit
with the organization’s International Committee on Young
Children.

“We can help children learn,”
he says. “That’s something we
know we do well.”
New ways of working
Another factor in iodization’s
success has been the growth of
public-private partnerships.
“When I started, the private
sector was kept at arm’s length,”
says Jonathan Gorstein. “Their
engagement was undervalued.
But we came to understand the
importance of getting the salt
industry’s input.”
As Werner Schultink puts it:
“Government doesn’t produce
salt or add iodine to salt. The private sector does. But you do need

government to set up the regulatory framework for the fortification of salt with iodine — and to
set up control mechanisms.”
Food fortification is uniquely
reliant on — and suited to —
public-private solutions, Gorstein
says. “Each has tremendous value. I think we’ve moved beyond
mutual suspicion. We know now
that we need a mutually supportive and celebratory relationship.”
Now Kiwanis is joining that relationship. And Kiwanis is needed.
Considering both the opportunity
around brain development and the
need to shore up previous progress,
fortification is truly a worldwide
issue. Even in Europe, for example,

50% of newborns may be born
iodine deficient. And the problem
is present in the U.S. as well.
“What’s needed,” Schultink
says, “are advocates to think
about how we make sure knowledge on the topic stays on the
table. Through your clubs and all
your networks and partnerships,
Kiwanis can play a role.”
For Kiwanis, that kind of relationship-building in the service of
something larger is fundamental.
“This is what we do,” Soderstrom says. “We benefit kids
around the world. If we’re about
children, from our mission to our
foundational ideals, this is an important thing for us to do.” K

1 The thyroid needs iodine to function. Our bodies
must have adequate levels of thyroid hormones,
and thus iodine, to grow and develop normally.

IODINE
FACTS

2 Pregnant women need about 50% more
iodine. Those who don’t consume essential
vitamins and minerals, such as iodine, are
at risk of having babies with low-birth
weights, birth defects, blindness, intellectual disabilities, stillbirth and even death.
3 We get iodine from the food we consume. Top sources include milk and dairy
products like yogurt and cheese, as well
as fish such as cod and tuna, seaweed,
shrimp, other seafood and iodized salt.
4 Fortifying salt with iodine remains the
safest and most cost-effective strategy for the
prevention of iodine deficiencies.
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THE KIWANIS IMPACT

A SCHOLARSHIP FROM HIS LOCAL KIWANIS CLUB MADE COLLEGE POSSIBLE. FIFTY YEARS LATER,
HE RETURNED THE FAVOR. By Marc D. Allan

C

had Merling, the treasurer-elect of the Baytown
(Texas) Kiwanis Club, was checking the club’s
email on April 30 when he found this in the inbox:

Dear Sir or Madam:
I want to make a contribution to the Baytown
Kiwanis Club. Fifty years ago, I was awarded a
scholarship by the club which I used to defray part
of the cost of attending the University of Texas at
Austin. I have always been grateful.
Could you let me know what address to use and to
the attention of whom my check should be mailed.
Thank you.
Steve Underwood
“I was assuming it was someone who was going to
make a $100 donation or something, maybe a couple
hundred dollars,” Merling says. “The first thing I did
was to Google his name to see if I could find out
who this person was.”
What he found astonished him: Steve Underwood was the just-retired president and CEO of
the Tennessee Titans football team.
Merling phoned Underwood and was astonished a second time.
Underwood’s check would be for US$5,000.
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I

n 1970, Steve Underwood was
accepted to the University of
Texas. He lined up campus jobs
to cover his room and board, but
he needed money for tuition.
About $400.
His dad, a retired linotype
operator at the local newspaper,
and mom, who had worked for a
few years as a licensed vocational nurse, were living on a small
pension and Social Security.
“I would have felt badly even
asking them for money,” Underwood says.
Then one day, completely out of
the blue, he got a call from a representative of the Baytown Kiwanis
Club who said the organization
was awarding him a $400 scholarship. Underwood hadn’t applied
for any scholarship, and he doesn’t
remember the caller’s name —
only that he was in charge of the
docks at the Baytown oil refinery.
The club’s records don’t have that
information.
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The man said he would
send him a letter confirming
the scholarship and told him,
“When you get to Austin, the
money will be there for you in
the financial aid office.”
“I suspect one of the reasons
they selected me for a scholarship
was they knew my family was
not going to be in a position to
help,” says Underwood, whose
family had no connection to the
local Kiwanis club. “I couldn’t
believe it when he told me. It was
not just timely; it made a difference in whether or not I would
be able to pull it off.”

U

nderwood worked his way
through Texas with jobs in
the cafeteria ($1.25 an hour)
and as a referee for intramural
sports ($5 a game), plus summer
work at the refinery ($2-$2.50 an
hour, plus overtime).
He finished in three years,
then moved on to law school at

the University of Houston. After graduating in 1977, he took
a job with Caldwell & Hurst,
a small law firm whose clients
included K.S. “Bud” Adams Jr.,
the owner of the Houston Oilers
football team.
You have to remember, Underwood says, that professional
football was much smaller in
1977 than it is today. The NFL’s
TV deal was comparatively
small. Tickets for games were
relatively inexpensive. Player
contracts were fairly straightforward, labor relations uncomplicated. They had only a sporadic
need for lawyers.
As the league grew, so did
Adams’ need for Underwood’s
services. In 1991, he went to work
for Adams full time, ultimately
becoming senior executive vice
president/general counsel/chief
operating officer before retiring
the first time in 2011. Among
his duties, he was integral in the
franchise’s move from Houston to
Tennessee, which began in 1995
and took four years to complete.
In 2015, two years after Bud
Adams died, Adams’ daughter,
Amy Strunk, asked Underwood
to rejoin the team as president
and CEO. He stayed on for
another five years and is now a
part-time consultant.
“Very few people have careers
that span four decades in our
business,” Underwood says. “I
am so grateful to the Adams family for the time they employed
me and trusted me with their
business.”

THE KIWANIS IMPACT

I

n the last year or two, Underwood, who turns 70 in October,
and his wife, Frances, had been
updating their wills. He had
intended to leave a bequest to the
Baytown Kiwanis Club for the
financial kindness that had made
it possible for him to start college.
But he decided that sending a
check now might be better.
“The reason I wanted to give
back is because something had
been given to me that was at
least a somewhat significant
event in my history,” Underwood says. “I believe we have
an obligation to give back, particularly if we’re in a position to
do that. And who knows? There
may be three or four kids in Baytown now who are deserving of
help, and I’m confident that the
club will find them.”
Sandy Denson, the club’s
incoming president, remembers
when Merling broke the news.
“He came to the board meeting
and just kind of smiled and said,
‘Y’all aren’t going to believe what
we got in the mail today.’ And I’m
like, ‘Are you kidding?! That’s
incredible! That’s fantastic!’”
Denson said Baytown Kiwanis
typically awards $15,000-$17,000
a year in scholarships. The money

comes from an annual apple sale
and a gosh (golf/fishing) tournament. This year’s awards have
already been presented, so scholarships from Underwood’s donation
will be distributed in 2022.
But this story is bigger than
money, Merling says. “It has
really energized the club. We
talk every year about wishing
we could see where the scholar-

ship recipients go in life. We talk
about that because you give them
the scholarship and they’re very
appreciative and they go on. You
know that you’re doing good
when you do that, but you don’t
usually get to see it. So to be able
to see it in somebody who turned
out to be a big-time NFL executive, it’s a neat story for the club
to experience.” K
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Spreading harmony
CHILDREN AT NINE NEBRASKA SCHOOLS GET THE GIFT OF MUSIC.
BY WENDY ROSE GOULD

W

ith its 100-year anniversary nearing, the Hastings
Kiwanis Club in Nebraska was on a mission to find the
perfect commemorative project.
Excitement bubbled into a full
crescendo when several members shared their experience with
outdoor musical playgrounds and
suggested installing their very
own for the local community.
“Having outdoor musical
instruments available provides
more opportunities for everyone
to develop an appreciation and
love of music,” explains Mike
Howie, one of the project leads.
“Music in all its forms is a key
source of good emotional and
mental health for all members of
the community, and it stimulates
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and exercises the brain.”
Eager to go big, the club decided to build not just a single
musical playground, but one for
every primary school in Hastings
— a total of eight.
To pull the project off, members
needed to raise US$80,000. With
motivation surging, they composed a donor request letter and
mailed it to several hundred community members. The response
was overwhelming, leading to
$25,000 raised in two months.
The club raised an additional
$32,000 through its annual community giving event and received
several grants that helped members surpass their initial fundraising goal. In fact, they raised
enough money to build an additional playground for a Hastings
preschool and were able to break
ground in less than a year.
“Installation was
a great community
building activity.
The instruments
were installed
over two weeks
by many Hastings
Kiwanis members
and other service
clubs and groups
in town,” recalls
Howie. “Several
music teachers also

joined in, enhancing the sense of
teamwork and community.”
Because school playgrounds
are open year-round and located
throughout the city, the outdoor
musical instruments are available
to all children, parents and grandparents in the evenings, weekends
and over school breaks.
The instruments are designed
to produce beautiful sounds
regardless of how many children
are playing them. Striking notes
at a specific time or in a certain
order isn’t important — they all
blend together harmoniously. It’s
the ideal way of letting children
experience the wonder of music.
Howie says, “Kiwanis believes
that when you give a child a
chance to learn, experience,
dream and succeed, great things
happen — and that is certainly
true in Hastings.” K

Charting future paths
A KIWANIS CHILDREN’S FUND GRANT SUPPORTS TUTORING FOR FLORIDA FOSTER CHILDREN.
BY JENNIFER MORLAN

C

hildren in foster care face
almost unfathomable challenges: trauma from having
lived in neglectful, abusive or
volatile homes, the loss of friends
and family relationships, unpredictable living arrangements.
Not only do these factors leave
emotional scars on children, but
they have an additional effect —
children who are
in foster care are
almost always behind their peers
educationally.
The Kiwanis
Club of Longboat
Key in Florida
received a grant
from the Kiwanis
Children’s Fund
to help reverse
the academic
slide experienced
by children
in foster care.
With the grant
and fundraising, the club raised
enough money for the Children’s
Guardian Fund to provide professional tutoring to more than 40
students.
Svetlana Ivashchenko, a member of the Longboat Key Kiwanis
Club and executive director of the
Children’s Guardian Fund, says
the Kiwanis assistance came at a

critical time and allowed tutoring to continue during the break
between the 2020-21 and 2021-22
school years. Without the club’s
help, the organization, which is
based in Sarasota, Florida, would
have had to pause services during
that break due to loss of income
and greater need during the
pandemic.

Professional tutors worked oneon-one weekly for six months with
kids in first grade through GED
preparation, Ivashchenko says.
Tutors identified the students’
educational gaps, made sure they
completed their homework and
taught them how to ask questions.
Such tutoring is important because children in foster care might

move two to three times during a
school year.
“A child might be learning
multiplication in one school, but
a teacher in the next school is
working on division,” Ivashchenko explains. “They feel stupid, in
addition to worrying about things
most kids don’t have to deal with.
Tutoring gives them their academic future back.
Without it, they
fall farther and
farther behind.”
While the
Kiwanians aren’t
working directly
with the children, they are
creating a service
component to
the project. The
club is recording members
talking about
their careers to
create a database
for students to browse so they
can see different paths to success,
says Longboat Key Kiwanis Club
President Lynn Larson.
“(It’s) not always a straight line
to get to where you want to be,
and sometimes you may not even
know where you want to be,”
Larson says, “but opportunities
open up.” K
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Time out
A PARK UPGRADE IN NASSAU GIVES KIDS A SAFE PLACE TO PLAY.

JESMEIKA MUNROE, CHAIR, PUBLIC RELATIONS COMMITTEE, NASSAU A.M. KIWANIS CLUB

A

park in the Nassau Village
community got a much-needed upgrade, thanks to the
Kiwanis Club of Nassau A.M.
(KCNAM).
As part of the Kiwanis One Day
project, the effort to upgrade the
park was called the “Let’s Paint
the Park” initiative.
Kiwanis One Day is the day
clubs around the world perform
services to improve their communities. Annually, Kiwanis International is known to celebrate
Kiwanis One Day in the
month of October.
However, due to unprecedented times, KCNAM’s One
Day project was postponed
until January 2021. Imposed
lockdown restrictions for the
Bahamas and safety protocols as a result of increased
COVID-19 cases hindered this
much-anticipated event.
With more time to plan
came the idea and pooling of
resources to upgrade a park
in Nassau Village. In recent
times, the Nassau Village
community has faced many
challenges.
“We saw it fit to share a
much-needed message of hope
and love,” KCNAM President
D’Andrea Davis says.
While the Nassau Village
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park upgrade started as a One Day
project, it turned into three Saturdays. Under the theme “Making a
Difference Together, Passion Led,
Purpose Driven,” Davis, along
with Youth Services and Young
Children Priority One, dedicated
January 23 and 30 and February 6,
2021, to completing the project.
A total of 36 Kiwanians, along
with representatives from K-Kids,
Builders Club and Key Club,
joined the project. The community

park stands as a beacon of light to
many youngsters looking to blow
off steam through basketball and
other outdoor sports.
The “Let’s Paint the Park”
initiative ended with Kiwanians
walking throughout the community distributing 100 treat bags
and baby products. Nassau Village Parliament Member Halson
D. Moultrie graciously saluted
Kiwanians from KCNAM for their
work in his constituency. K
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Building bridges with film
A KIWANIS FOUNDATION HELPS SPOTLIGHT ITS CITY’S DIVERSITY.

BY CINDY DASHNAW

K

oi Thompson took a 12-hour
flight from modern Tokyo, her
home for 17 years, to a small
town called Stratford in Ontario,
Canada. It’s where she and her
new husband, Craig, would start
their life together. But she spent
the first six hours trapped at the
airport because officials “questioned her motivation for being
here,” Craig says. A lawyer finally
secured her release.
The event started a chain of
experiences that would keep
Thompson feeling like an
outsider for years. Today, she
is determined to make sure
others have a better experience — and Kiwanis Club of
Stratford Charitable Foundation is helping to make it
happen.
One of the first things
Thompson noticed about Stratford was the lack of diversity
among its residents.
“I was shocked. Everyone was
white,” she says.
Thompson spoke a little English,
but she struggled being understood by others. This made even
casual encounters intimidating.
“Strangers say hi to each other
here. That doesn’t happen in
Japan — too many people,” she
says. “I didn’t know what to do,
so I wouldn’t look up when I
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went out. People thought I was
cold, but I’m not.”
Others were rudely impatient
with the language barrier. “Can’t
you read?” one cashier retorted
when Thompson questioned an
item’s cost.
“In the first six months, I
became very quiet. It felt like
depression, like I would never be
comfortable here.”

At Craig’s urging, Thompson
started a Chinese and a Japanese
club, which grew quickly. More
than a hundred people attended
their most recent Chinese New
Year’s party —people they never
see otherwise.
“They hide in their houses.
People don’t know [Asians] exist
here. When I tell white people
we have Chinese and Japanese in
Stratford, they say, ‘Where? I’ve
never seen any.’”
Thompson and Craig plan to

change that perception and help
other newcomers through film
and Kiwanis.
Through Ballinran Entertainment, their award-winning production company, the couple will
produce a series of mini-documentaries profiling Stratford newcomers from international destinations.
The project is made possible in
part by the Kiwanis Club of Stratford Charitable Foundation.
Craig’s father is a 60-year Kiwanian, and the foundation’s
president, Jack Ross, has
known them both for years.
“Kiwanis is all about making the community better, and
this project is all about making Stratford a better place
to live,” Ross says. “We hope
people will learn from it.”
The two- to three-minute
films are being released on social
media and YouTube, one every
two weeks until December 25.
Thompson’s dream is for the
mini-documentaries to inspire
people in and outside of Stratford
to bridge cultural barriers.
“New people bring new thinking. Instead of confrontation or
competition, we can remember
we’re all people. Think of different
flowers: pink, red, yellow, purple.
When they’re all blooming, we
have a beautiful garden.” K
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Let your photo tell your story
COMPELLING PHOTOS AND VIDEOS TELL YOUR CLUB’S STORY BEST.
VIBRANT IMAGES SHOW WHAT KIWANIS CLUB MEMBERS DO AND WHO THEY SERVE.

P

romoting your club is an
important part of the Kiwanis experience. During
the pandemic, advertising your
meetings and service events is
especially critical for reaching
potential new members, partners
and sponsors. Using your social
media, website and email, along
with traditional print pieces, can

boost attendance at meetings
and build excitement for service
projects — whether you conduct
them in person or virtually.
One of the best ways to communicate your message and
inspire others to join is through
the photography you use in your
various channels. It’s true what
they say: A picture is worth a

thousand words. But it needs to
be the right picture to effectively
share your story.
Now that cell phone cameras are
common and their picture quality
is increasing, there’s no reason you
can’t take great shots. Follow these
guidelines and you’ll be shooting
like a pro in no time. For more tips,
visit kiwanis.org/greatshots.

PHOTO TIPS:
•

•

Anticipate the situation and imagine the shot. If
you are photographing an event with kids, think
about the image of the child receiving something
instead of the club members standing in a row.
A wide view of the room or event space is one
option; another option is a closeup of faces.
Take both photographs and see which shot you
like the best.

•

Get down to eye view. Kneel to get closer and
avoid shooting down at your subject. You’re much
more likely to get a genuine expression this way.

•

Avoid zooming in on your subjects. Move closer.
Talk to your subject in a conversational tone and
ask if you can take the photo.

•

Keep the background simple. Avoid trees or
items that appear to grow from behind a subject’s head.

•

Seek nice light and avoid shadows. Natural
light works best if possible.

•

Limit the use of a flash. Use only when the
lighting is poor and you can’t move to better
light.

•

Avoid shots from behind your subjects. Faces
are ideal.

•

For a staged shot, ask your subject to move for-
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ward from a backdrop, banner or poster. Do not
have a person stand straight against a wall.
•

When placing a photo in a layout, avoid squashing or stretching to fit a
dimension. Find the right
photo for the dimension
you need.

•

Avoid processing
and filters as
much as possible.
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